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The book “Think Like a Freak” (2014) by authors Steven D.
Levitt and Stephen J. Dubner, is a continuation of
Freakonomics and Superfreakonomics.

: This reading is essential for anyone who wants to think
STEVEND. > STEPHENJ smart, learn to be a freak, question new solutions differently

I.EVITT & BUBNEH than conventional.
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OFFER TO RETRAIN YOUR BRAIN

Main ideias of the book

* Thinking like a freak is thinking beyond common

Score .
sense;
8Ap||c§b|I|Fy + One of the most effective strategies for identifying
10 Inspiration
9 Innovation the root of a problem is unconventional thinking;
9 Impact on results + Based on the authors' idea, a Freak and a child have

8 Structure similar thoughts as they question more and the

chances of being deceived are mitigated
* To convince someone, it is very important to know
the opinion of the other;

* In certain situations, giving up is the best choice.

For whom is this book suitable?

This book is suitable for those who want to solve questions outside the moral precepts
defined by the society in which they live, obvious thoughts, aiming to think outside the
box.
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Overview of the book

What does it mean to think like a Freak?

To think like a freak, to the authors, is to think beyond the
common sense of society. In addition, this thinking
influences decision making based on the people with
whom you live.

This new thinking will change the way you analyze This hew thinking will
change the way you

situations to better resolve conflicts more easily.
However, its popularity may interfere, as there will not be : )
the same attitudes as a society for certain purposes. analyze situations to

better resolve conflicts

What is your problem? more easily.

In certain situations, questions are more important, so
that questions are not dealt with in a limited way.

To illustrate the idea: If in a competition the question is
“How can | win?", Or if the person asks “How will | win?",
They will define strategies for winning and will win the
competition.

But the fact is, if you ask the wrong question, you will get the wrong answer.

It is not always easy to find the root of a problem. One of the most effective strategies for doing
this is to think unconventionally and strive not to confuse a symptom with the cause of the
problem.

Think like a child

Based on the authors' idea, a Freak and a child have similar thoughts as they question more and
the chances of being deceived are mitigated.

A mature person usually thinks objectively, focuses on one thing, unlike children who observe
everything around them. Focus, while extremely important, can make you more vulnerable and
more prone to error.

To question the obvious is to ask things that others or even ourselves do not realize, resulting in
better ideas.

How to convince people who don't want to be convinced

To convince someone of their ideas, the authors explain that one must first listen to what the
person has to say. To convince someone, it is very important to know the opinion of the other.
The biggest difficulty convincing is the fact that many people simply ignore things that are said
and not part of their worldviews.

However, you need to be ready to convince people of your ideas. This is because, whenever you
disagree with “public opinion” or challenge someone's thoughts, you risk starting a discussion.
So pay attention to what they say. After listening to people and showing respect for their
opinion, you will be able to hear them and tell a story.

Also, accept the arguments of those who want to convince, and only later clarify what you think
differently.
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The good side of giving up PUCKETBUUK4YUU

We always hear the idea of never giving up, which only achieves goals that do not give up; But
for a Freak, thinking like that is not good.

In certain situations, giving up or canceling is the best choice. And why do people often
hesitate?

Most of the time, this happens through social pressure or fear of losing what has already been
invested financially. It also reflects the time spent when we dedicate ourselves to something.
We are afraid to throw away all lost time.

But when we get too attached to something we know won't work, we may lose better
opportunities.

It is for these reasons that we must get rid of such dogmas. We should not believe these
common-sense thoughts - they can (and do) greatly affect our happiness.

You need to analyze the situation carefully and find out what is best for you without regard to
these established dogmas.

What other authors say about it?

The author Nir Eyal, in his work "Hooked", reports that triggers stir up his behavior. They are
suggestions telling people how to act. Advertising capitalizes on these motivators.

For Daniel Goleman, author of "Emotional Intelligence," strong emotions can interfere with
attention and all aspects of clear thinking. Instead of trying to eliminate their feelings, people
should strive to find a smart balance between reason and emotion.

Finally, in "Awaken the Giant Within", Tony Robbins explains that maintaining a commitment
to your decisions can be challenging, but the harder you try, the easier it gets. So when you fail
to evoke a change in your life, don't be discouraged. Instead, think about what you can learn
from failure.

Okay, but how can | apply this in my life?

Here are some tips to get you thinking beyond common sense:

e Think smart;

* Don't be influenced by standards created by society;

* Approach the problem from another angle;

« Don't focus too much on something doomed to failure;
* Berealistic in applying the ideas of the authors.

If you liked this book, visit our complete collection with hundreds
of Pocketbooks of the greatest successes in the areas of
management, marketing and sales, leadership, strategy, personal

development and entrepreneurship!

Note:

The content presented above reflects the vision and critical analysis of our team of copywriters, respecting the fundamentals of intellectual property in Brazil
(Article 8, item 1).

No part of the book is being copied. They are unique and exclusive content, always giving credits to the authors and indicating the link to purchase the
complete work. PocketBook4You respects the copyright code in accordance with the provisions of Brazilian law, Law 9.610 / 98.

This content is the exclusive property of PocketBook4You and is protected by the Copyright Law in its Articles 46, |, (@) and 47, because this is not a
reproduction and also does not imply any discredit, on the contrary, the moral right is protected and, as pointed out earlier, the reader receives a link to
acquire the work. Reproduction of this material without the permission of the company is prohibited.
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